it e (T2 ) | A o (J1909.2) sOlebbas 0 3
wled | 7V -] (Qualitative Research Proposal)
FYOYAA e ¢Q : gomiily o)l S8 S 1ol (Solgls pl g b
S.ghanbary@ut.ac.ir : J.e.! +AIARIY ) wolyen il
Wy o pre 1 ST, B3k S e i djsal g8
= okl ot o 5 | RERE— — tbgyie py | Y i3S 5 | WRE S oo | ¥ 2l olas |

(8 o &3 (5 yuion (51e0kn (e iy andllae 390 22 (3l 0 g Sy b a2l 3 Wiy 52 (6 pollb gyl &T,1 2l [al L lgie

Thesis Title: Presentation of a framework for resilience of platforms brand in the face of brand risk and crises: A study
of "customer to customer'" transaction platforms

195l L)
2l Jigan e3o9e cugal Culssyd g mleiie 2301, 598 bl

Lael 5 g )b ¢ y3j90] olis )5 Solgilspls ¢ ab ol @l 09,5 duds 3 gl 63}941 Candg & dogi b gzl (golpiuin 2, 1))

19> .Y
ipyine gloinly dliwl

Lael g gl cgoeiily (Solglspl g pb a1y 09,8 ads 3 lyghy Gl pusd 5 fadge cugal Cunled > Cobxil codl (5 ye g PN

Loia!, sl F
ip e 09,5 yde
alos oo Cblge 09,5 dunle )3 lygls Sl (a5 Ed90 gl CunlgB ) b odl Gope g P L

Sl Jadg, b 55 Olaaled (udls 53

29,5 o .0

sbigel pyioe gleo

IR W) uﬁ).uo J.sb C)“)dé)9b5)ﬁl‘“‘° "\“Jl‘“lﬁ“\‘ww}‘a"dbl'w C)Jo zy.o}a\f”/ ...... / ...... C)}Q ‘_?«-0}96, Ds;w)b sgbl ‘)o)ﬁsf)twb
Lael 5 &)l ¢ 095 yode (Solglipli g oL

Ao g0/ 8L PG 4 w0 Solgils ob g oU Olyels Ol Olaswin 93,
RYFTR Suati! OWianled uils 555 Jol slesaly sl \
Ol RS ol plod b Syl daidgy palb 385 | (5553 ong) pgd slaial, sl v
Ol s s Sl (S o (Mo §SD Jol yliie sl Y

lowwglino o181 Skt SWlebo (gl 5 (555 o3ts) pod ysbise Sl ¥

9 aslwl 5
&l oolping )513 S5 Lol \%
(5553 0329)98 ) cogad A

b eSS p )3 (6,135 ,L g i Goyb 5l calss > 1gomuils L&




S Gi (Solgly 7 s vy

o\f.\;{d)m)@m‘_;gz,;vilgblud‘:”c‘_;:axy\av\,adﬂumﬁ~,:f\.b-)e..\;g

‘(Laesls Jodoi 5 6)3T>Jf P9 4GRS D

by 5 ool GO 5 05530555 ) o (ot e & (2w HIS pnS Glad e i
4 Loy S Gbn olap itk bap itk Caliy 6ol 3 el bt st s S, L aoT
AOB S S e 5 0L ptin Dol ki ol 32 5 5 5l Shs B Slasl il il 5
GOl o 5 S 4l 3l liasls gla S5s s 4 o ith (Sl ol gad el e > 0,10
G ol el 03,87 Iy Coaal (i (55T 00D p gl ol oy Wilos 3y s dgh 25 50 HS 5T Lo
& 6 i glbsle slap il Ay 55Tl ©mlar il L 4 (e spe e ol S50 s
A 53 e gy e G shied el W L0l o 5 S b g s 3 (6 i
Al 38505 b AST Slsme o 25 51 oS L sl O e (6 kS ool 5
S S % gas 55 dal g als Hlitle amliae iags cpl s laesls 3T paz Il A dal 5 oslial
Ol s o pobs gy Tl cp ity oy e o pits 0 g OS5 Couls il s
o O oy (i pLsl (35 a5 )3 L s b (6,8 4 g 0 g 3l bzl b by Sy e ¢ Sl
So57n 3 3l NS S b o 53 51 55 sl oo s 25 5122 b oo plal €5 5 digms CaliS

3 g o 03lial (s dal 2 plost MaxQDA2020 11 5 w94 87

U O 6y S5 tsllsln il €5 (655 TOL (Guls” S0 3lg

Abstract (Research Purpose, Research Methods & Paradigm, Research Environment &
Participants, Methods of Data Gathering & Analysis)

The transition of traditional business models to platform ones has ended in the ever-increasing
growth of platform businesses and their competition with each other. However, considering the
competition among platforms, those capable of building strong brands to influence their
customers' choice and consumption have been more successful. Platform brands have always been
threatened by business risk and crises. Therefore, the concept of "brand resilience™ is now of high
importance. The present study seeks to put forward a framework for the "brand resilience” of C2C
transaction platforms dealing with risk and crises. To achieve the set goals of the research, with
the interpretive paradigm as the dominant one, qualitative content analysis with an inductive
approach will be applied. The required data will be gathered via conducting in-depth interviews.
The sample population will be found by purposeful sampling technique from among the experts
in brand management, platform management, public relations, organizational crisis management,
media management. Theoretical saturation of data will also be applied. To analyze the gathered
data, open and axial coding will be implemented by MaxQDA2020 software.

Keywords: Brand Resilience; Transaction platform; Brand risk; Brand crisis.
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